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Introduction and welcome by Annette Beitel:
 Today’s meeting is dedicated to discussing the tools and resources energy companies are using to educate community-based organizations, community action agencies and customers about their energy bills, energy efficiency and related assistance programs.

Ameren Illinois Tools and Resources for Energy Efficiency and Bill Assistance Resources Mallory Audo, Nick Lovier and Deb Perry
Presentation by Mallory Audo: 
1. Ameren Illinois is committed to providing customers with information to aid them in making informed decisions on how to participate in energy efficiency upgrades. Additionally, we work together with our community organizations and community action agencies to share energy. 
2. To better tailor to our customer’s needs, we conducted a low-income needs assessment (commonly referred to as a Lena study).
a.  A high-level overview of the results showed us that only 61 percent of customers were aware that the light heap even existed. 
b. Using these findings, Ameren used the responses to identify the variance in responses to close gaps on the aspects which were identified. One of the most important takeaways of this study was considering different ways to help customers receive education, information, and resources regarding energy.
c. Ameren also identified updated innovative applications such as the Propel app to consider what can be implemented into its program to help meet customers where they are at. The Propel app is a similar app to the Wallet app which allows individuals to track their balances such as food stamps. It allows specific organizations to do promotions and marketing on it, which we have utilized to advertise HEIQ on. It pops up like a banner ad would on your phone and it would take you directly to the IQ application to learn more. We’ve had phenomenal luck with it since COVID. 
d. One of the other key elements that came out of the study was to update the Ameren Income Qualified webpage so that information that was identified in the Lena study was accessible to customers. The link for that is: https://www.amerenillinoissavings.com/qualified/
e. The intent of this page is to have a one stop resource page for all our Income Qualified customers to easily identify the resources needed to participate in our programs, offerings, and initiatives. This is where our partners can refer customers when they are conducting one-on-one meetings. 
3. Another key aspect to our updated webpage is the additional information on financial assistance. 
a. We currently are working with Warm Neighbors, Cool Friends. Through this partnership, we offer project bonuses to moderate income customers who are eligible participants. On the site, it will directly link browsers to the Warm Neighbors Cool Friends website, which marks the first step in getting them connected to any financial assistance they may need. 
b. We have also included an educational video addressing any questions or concerns anyone may have. Ameren has received ample positive feedback from low-income customers who referred to this video as a starting point regarding learning about HEIQ and how to participate in it. It is very important for us to educate our customers on what to expect in the process of participating from start to finish from filling out the application.  
Question: Can customers can get information about LIHEAP through this website?
Answer: Yes, they can. 
c. We want to take this time to walk through the different resources that are there to help connect the dots between the program and work that the community action agencies do. 
i. We partner with agencies in a variety of different ways. This webpage drop includes information that is aligned with the program initiatives that can help income qualified customers easily access agency research. 
ii. We’ve additionally included a search engine that can help customers find agencies in their area by simply inputting their zip code. 
iii. We also have a search finder to help customers find a Community Action Agency serving their areas. This takes them directly to the DCO website that lists their counties and respective resources.
4. This brings us to utility bill assistance, also known as LIHEAP. The Lena study was very useful in helping us include the resources that customers had previously found helpful. Once again, we’ve tailored this segment of the website to help customers get any information that they need with links and FAQ’s.
a. We have also included a segment on income eligibility, how to apply and where to apply. 
b. There are additional sections which include information on helping customers to save on their utility bill. The first segment is dedicated to helping customers save money, and the second is for resources that help customers manage their bills. 
c. There is a third Ameren Illinois Resource page that is dedicated to energy assistance and opportunities. It includes information about rising power prices and taking care of your home amidst of this. There is further information on payment agreements and billing information.
 
		Question: Because not everyone has access to the internet, would somebody be able to call Ameren’s line and receive the same information as listed on the website?
		Answer: Yes, they can. Our representatives that work in the call center are equipped with all the information that they need. This includes county lists, phone numbers for everybody and email addresses. The representatives will talk through any questions or concerns the customers may have. 

5. Due to our current climate, it is important to educate our customers on how to manage their energy usage. 
a. This is not necessarily a resource that is funded and executed through the energy efficiency program, but is a great resource that Ameren Illinois has for all their customers. It is an easy way to help customers read their bills better, and subsequently budget more efficiently. 
6. Our partner page is dedicated to the market development initiative and whom it serves. The purpose of this resource page is to equip our CBOs and Community Action Agencies with any resources that they need to efficiently talk to their clientele about energy efficiency. 
a. The target audience for this webpage is our community partners, but also those who are not considered to be MDIs. We will still equip them with any resources or information that they need. 
b. One of the other ways we support our partners is by offering them one-on-one marketing and outreach strategy support. We also provide them with branding guidelines and best practices. 
c. We also give out community kits that our agencies and MDI partners can distribute through different events. 
i. Communities are invited to share good news stories to us. We love to hear about what they’re doing in the community and the impact they are making. 
7. Our partner store is an online store that is similar to Amazon, but free for those who are interested in receiving marketing collateral. All they need to do on this webpage is order their collateral. It has been a success, as individuals can simply check out and have it shipped directly to them. 
a. This, once again, represents an opportunity for customers to identify what they are looking for. Promotional items like fliers, tablecloths, pens, and sunglasses are available on the partner site. Once again, they may order these free of charge. They don’t need to pay for shipping, it is all included, and we ship it out through our vendor. 


